
Kultur Bistro is a pop-up which turns empty ice cream shops into temporary public living rooms for communities during winter.

During the summer, ice cream shops are vibrant places where people come together and form connections. In winter, however, when the doors close 
and the city slows down, many people tend to stay in their small apartments, experiencing loneliness, isolation and sometimes even seasonal depression. Kultur Bistro is a response to this gap in community life.

The vision: Around the globe, ice cream shops turn into cosy, welcoming spaces that host diverse programs ranging from exhibitions, yoga classes, tastings to concerts, talks, craft workshops and small markets, giving people a chance to connect while offering a platform to local makers, designers, musicians, food collectives and artisans. It is a place to linger, talk, create and feel less alone.

The branding of Kultur Bistro should feel inviting, positive and human, while remaining simple and flexible enough to be applied across different spaces in different cities. As each location has its own architecture, size, and interior, the brand identity must work independently of the space it inhabits. Kultur Bistro should be immediately recognizable, even when furniture, materials, or layouts vary from place to place.






















Kultur Bistro
introduction




Community is built by individuals. The visual identity of Kultur Bistro is based on one essential visual element: the dot. Each dot represents a person. On its own, a dot is simple and quiet. But together, they can form anything: Clusters, patterns, symbols or letters. Even the logo itself is constructed from dots. Making the branding flexible and ever expanding, mirroring how individuals interact in different ways and come together as a community.


The dot system is both conceptual and practical:
Human: Each dot represents an individual
Collective: Meaning emerges when dots come together
Non-hierarchical: No dot is more important than another
Accessible: Circles are easy to reproduce and understand
Warm & playful: Soft geometry avoids rigidity or intimidation
This keeps the identity inclusive, approachable and open, � never exclusive or overwhelming.


Kultur Bistro is a temporary transformation and this is reflected in the branding. The dot system allows any existing ice cream shop to be transformed into a recognizable Kultur Bistro using minimal resources and without permanent intervention. For instance: An ice cream shop with large, street-facing windows can easily be visually dressed-up using simple paper or vinyl dots placed directly on the glass. Each space gets a unique pattern while retaining recognition as a Kultur Bistro, providing a low-cost, handmade and community-friendly solution. It can be produced locally and avoids the use of heavy materials or permanent installations. This encourages reuse and reinterpretation, reducing production costs and waste.























Core idea

Why dots?

Application 
across spaces


Kultur Bistro
Branding proposal


Branding proposal



Kultur Bistro
Branding proposal


KULTUR BISTRO VIDEO 

one dot = one person
together they can form Clusters, patterns, symbols, letters,...



every dot is always 
the same size symbolizing
that everyone is equal 
at kultur bistro.




Branding proposal

https://vimeo.com/1165577586?fl=ip&fe=ec


Kultur Bistro
Branding Application
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